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         R ole of the M edia

• S low  aw akening  in the mains tream media

• C hang e beg un a fter R io de Janeiro 1992  

• K yoto Protoc ol w as  a  turning  point 

• R ea l c hang e a fter year 2 000 



 
 

R ole of the M edia

• The issue itself is as complex as anything can be. 
It really is a challenge for quality  journalism.

• Readers, viewers and listeners cannot be sure what is right and what 
is wrong

• This means that we in the media have to emphasize the role of 
education

• People in our societies have a right to be informed 



 
 

     The R ole of the M edia

• Few examples from Helsingin Sanomat

• We cover climate change all over the paper



 
 



 
 



 
 



 
 



 
 



 
 



 
 



 
 

R ole of the media

• We must give as good and reliable information as we can

• But we have to tell also serious doubts that have come up during the 
debate

• Also here in Finland we have quite many climate sceptics who write 
their stories into the net and also into the newspapers and we have to 
give them space in order to provide broader and balanced view to our 
readers



 
 

R ole of the M edia

• Under these circumstances the media cannot underestimate 
significance of this issue

• When people are  uncertain media gets bigger role and also bigger 
responsibility

• We have to go back into the history and refresh our role of education



 
 

R ole of the M edia

• It is clear that decision making is more difficult if people don´t know 
the substance

• In the Media everyone speaks for himself

• We must give more and more accurate information about climate 
change

• We have to educate our readers



 
 

R ole of the media

• We must be able to cover this process which is changing our way of 
living but much more the way of living of our children

• Nobody changes behaviour if he or she doesn´t know what is 
happening

• Politicians must do more in order to explain climate change



 
 

R ole of the M edia

Media must do more in order to cover climate change

Scientists must do more in order to educate politicians and media

We must be able to tell consequences



 
 

R ole of the M edia

• we must be able to tell consequences



 
 

R ole of the M edia

•         we must try to explain reasons



 
 



 
 

R ole of the M edia

• C onc lus ion

• E verything  c an be done better tomorrow  than w e do it 
today

• Les s  enterta inment more s ubs tanc e



 
 

Thank Y ou
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R ole of the M edia

• The issue itself is as complex as anything can be. 
It really is a challenge for quality  journalism.

• Readers, viewers and listeners cannot be sure what is right and what 
is wrong

• This means that we in the media have to emphasize the role of 
education

• People in our societies have a right to be informed 
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     The R ole of the M edia

• Few examples from Helsingin Sanomat

• We cover climate change all over the paper
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R ole of the media

• We must give as good and reliable information as we can

• But we have to tell also serious doubts that have come up during the 
debate

• Also here in Finland we have quite many climate sceptics who write 
their stories into the net and also into the newspapers and we have to 
give them space in order to provide broader and balanced view to our 
readers
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R ole of the M edia

• Under these circumstances the media cannot underestimate 
significance of this issue

• When people are  uncertain media gets bigger role and also bigger 
responsibility

• We have to go back into the history and refresh our role of education
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R ole of the M edia

• It is clear that decision making is more difficult if people don´t know 
the substance

• In the Media everyone speaks for himself

• We must give more and more accurate information about climate 
change

• We have to educate our readers
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R ole of the media

• We must be able to cover this process which is changing our way of 
living but much more the way of living of our children

• Nobody changes behaviour if he or she doesn´t know what is 
happening

• Politicians must do more in order to explain climate change
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R ole of the M edia

Media must do more in order to cover climate change

Scientists must do more in order to educate politicians and media

We must be able to tell consequences
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R ole of the M edia

• we must be able to tell consequences
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R ole of the M edia

•         we must try to explain reasons
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R ole of the M edia

• C onc lus ion

• E verything  c an be done better tomorrow  than w e do it 
today

• Les s  enterta inment more s ubs tanc e
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